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RNL’s 2024 Online Student Recruitment 
Report will be published May 1.

Scan this QR code to
sign up to get early 
access to our 2024 
online student survey 
findings.   

Get early access to RNL’s 
upcoming research

Online
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Fast Facts

Online Students Choose Local

•60% of undergraduates only considered online programs within a 50-mile radius

•24% of all students considered an online program 100+ miles away

Online Students Are Working

•81% of undergraduate students, and

•88% of graduate students were employed when they began considering online programs

(Most) Online Students Consider Multiple Programs

•65% of Gen Z students applied to 2+ programs

•62% of Gen X students applied to only one program

Source: 2024 Online Student Recruitment Report, RNL. To be published May 1, 2024. 
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Why did you decide you wanted to earn a degree?

Online learners are focused on careers. Be sure 
online programs provide tangible skills

0% 10% 20% 30% 40% 50% 60%

To be a role model for others

Other personal reason

To prepare for my first career

To prepare to change careers

To advance my career

GenX and older Millennial GenZ

Source: 2024 Online Student Recruitment Report, RNL. To be published May 1, 2024. 

Why online? 
Learn at your own pace: 27%

Scheduling flexibility: 26%
Can study anywhere: 19%
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How would you rate the quality of your online education experiences when 
compared with past classroom study?

Most online learners think online is just as good as 
classroom. Be sure your programs measure up

Source: 2024 Online Student Recruitment Report, RNL. To be published May 1, 2024. 

17%

27%

38%

15%

3% Undergraduate

Much better quality Somewhat better About the same Somewhat lower quality Much lower quality

14%

30%

38%

14%

3%
Graduate
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Why is online learning better than past classroom 
experiences? 
1.Flexibility: Online education allows students to complete 

assignments on their own time, providing more control over 
their schedules.

2.Direct Communication: Students appreciate the ability to 
communicate with teachers without the presence of other 
students, allowing for more focused interactions.

3.Reduced Distractions: Without the distractions of a physical 
classroom, students find it easier to concentrate and get work 
done efficiently.

4.Personalized Pace: Online learning enables students to work at 
their own pace, leading to better comprehension and reduced 
anxiety.

5.Convenience: The ability to access coursework from anywhere 
and at any time is seen as a major advantage, especially for 
those with busy schedules or work commitments.

6.Increased Engagement: Some students find online classes to be 
more engaging and enjoyable, leading to better outcomes and a 
greater sense of accomplishment.

7.Accessibility: Online education provides access to resources and 
materials that may not be readily available in traditional 
classroom settings, enhancing the learning experience.

8.Improved Learning Environment: Students appreciate the 
privacy and comfort of learning from their own homes, which 
contributes to a more positive learning experience.

Source: 2024 Online Student Recruitment Report, RNL. To be published May 1, 2024. 
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Why is online learning not as good as past 
classroom experiences? 
1.Lack of Personal Interaction: Online education lacks the 

personal interaction of classrooms, leading to feelings of 
isolation and less meaningful connections with instructors and 
peers.

2.Difficulty Getting Help: Some students find it challenging to get 
assistance from teachers or classmates when needed, leading to 
a sense of frustration and decreased learning efficacy.

3.Limited Accountability: Without the structure and 
accountability provided by in-person classes, some students 
struggle to stay focused and motivated in online settings.

4.Technical Difficulties: Online education may be hindered by 
technical issues such as glitchy websites or unreliable internet 
connections, causing disruptions to the learning process.

5.Cheating: The online environment may make it easier for 
students to cheat, resulting in decreased learning outcomes and 
academic integrity.

6.Lack of Hands-On Learning: Certain subjects, such as lab-based 
or hands-on activities, are difficult to replicate in an online 
format, leading to a loss of critical learning experiences.

7.Difficulty Communicating: Some students find it challenging to 
communicate effectively with instructors or classmates in an 
online setting, hindering their ability to ask questions or 
participate in discussions.

8.Less Effective Learning Experience: Overall, students may 
perceive online education as providing a less effective learning 
experience compared to in-person instruction due to the 
aforementioned limitations.

Source: 2024 Online Student Recruitment Report, RNL. To be published May 1, 2024. 
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What are your greatest concerns about online study? 

Concerns focus on interaction and technical 
issues. Nothing is more important to address

Source: 2024 Online Student Recruitment Report, RNL. To be published May 1, 2024. 

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Other

Consistency of instructor feedback and assessment

Acceptance of online learning among employers

Limited access to tutoring, coaching, and other help

Lack of interaction with classmates

Availability of courses you need

Time management challenges

Self-discipline requirements

Quality of educational experience

Technical issues

Lack of interaction with instructor

Graduate Undergraduate
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What characteristics do you value most in an online program?

Online students want flexibility in their 
progression BUT consistency in their courses.

0% 10% 20% 30% 40% 50% 60% 70%

A capstone project or a portfolio at the end of the
program

Taking all my courses with the same cohort of
students

Opportunities to meet with my instructor and
classmates in person

Many different choices for elective courses

Opportunities to network with employers/build
connections in my field

Consistent layout and navigation across all courses

Flexibility to accelerate my completion or take breaks
when I need to

Enrolled Not enrolled

Source: 2024 Online Student Recruitment Report, RNL. To be published May 1, 2024. 
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What elements are important for you in online courses?

Online students see clear instructions, career-
relevance, and easy to use technology. 

0% 10% 20% 30% 40% 50% 60% 70%

Opportunities to engage with my classmates

Real-world case studies from my field of study

Clean design that is easy to navigate

Opportunities to engage with my instructor

A variety of learning materials (articles, videos, books,…

Getting personalized feedback

Opportunities to practice what I'm learning

Technology that is easy to access and use

Assignments that will help me build relevant skills for my…

Clear instructions that are easy to understand

Graduate Undergraduate

Source: 2024 Online Student Recruitment Report, RNL. To be published May 1, 2024. 
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Which of the following support services are most important to know are available in your online program? 

Access to tech support and career development 
are more important than academic support

0% 10% 20% 30% 40% 50% 60% 70% 80%

Wellness and health resources

Writing center

New student orientation

Peer community forums

Virtual library assistance

Instructor or peer tutoring

Research assistance

Career networking services after graduation

Technical support

Career development

GenX and older Millenial GenZ
Source: 2024 Online Student Recruitment Report, RNL. To be published May 1, 2024. 
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How important are each of the following in your enrollment decision?

Messaging – and curriculum – should focus on cost, 
employment, and convenience above all else

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Recommendations from employer

Distance from campus

Ability to transfer previous credits

Program requirements

Financial aid/assistance available

Flexible pacing for completing a program

Reputation of institution

Convenience

Future employment opportunities

Cost

GenX and older Millenial GenZ

Source: 2024 Online Student Recruitment Report, RNL. To be published May 1, 2024. 
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Business and computer science/IT programs lead 
online student demand
What is the subject/major of your online program? 

Top 15 Online Bachelor’s Majors
Business Administration 16.0%
Computer Science/Information Science 5.9%
Psychology 5.3%
Accounting 4.5%
Criminal Justice 4.4%
Biology 4.3%
Art 3.9%
Nursing 3.7%
Healthcare Administration 3.2%
Computer Engineering 2.1%
Finance 1.9%
Communications 1.8%
Business Analytics 1.7%
Management 1.7%
Marketing 1.5%
Computer Programming 1.5%
Early Childhood Education 1.5%
Engineering 1.5%

Top 15 Online Master’s Majors
Business Administration 19.3%
Accounting 4.0%
Computer Science/Information Science 3.7%
Educational/Higher Education Administration 3.4%
Psychology 3.3%
Nursing 3.0%
Business Analytics 3.0%
Artificial Intelligence 3.0%
Healthcare Administration 2.7%
Art 2.6%
Social Work 2.6%
Economics 2.4%
Human Resources Management 2.4%
Biology 2.1%
Finance 2.1%
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Online students enroll in programs offering 
accelerated courses. 

Less than 30 percent of 
undergrads and 20 percent of 
grad students seek semester-
length study. Growth programs 
must offer accelerated terms – 
and stackable courses. 

Source: 2022 Online Student Recruitment Report, RNL
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Online students do not ALWAYS seek self-paced programs, 
and optional synchronous convenings are likely attractive. 

Online students want both self-
paced and structured elements, 
and express interest in 
synchronous convenings (which 
should be optional.) The ability to 
connect synchronously 
alleviates some concerns about 
online study, although once 
enrolled these convenings are 
rarely accessed. 

41%

47%

12% Undergraduate

Yes, the meetings are required Yes, the meetings are optional No

44%

44%

11%
Graduate

56%

44%

Undergraduate

Self-paced (few deadlines during each course)
Structured (regular due dates/deadlines for each course)

52%
48%

Graduate

Self-Paced 
v/ 

Structured

Synchronous 
Activity

Source: 2024 Online Student Recruitment Report, RNL. To be published May 1, 2024. 
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Online students expect a speedy response both initially 
and throughout their experience. 

Students (both young or old) 
expect response times akin to any 
other service they access. 
Responding within minutes (or 
hours) is essential in both 
satisfying the student AND 
ensuring they have a positive 
attitude about your program. This 
significantly increases the 
likelihood of enrollment. 

Source: 2022 Online Student Recruitment Report, RNL. Data represent an average of expected response time by email, text, and phone. 

27%

23%26%

24%

Undergraduate

Immediately Within 3 hours Within 24 hours More th an 24 hours

23%

22%

25%

31%

Graduate

Expected Response Time
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The best marketing will be stopped in its tracks by 
ineffective follow up.  

Response times that take longer 
than expectations result in 
diminished interest and create 
negative impressions. Only one in 
three will completely “forgive” a 
slow response, while nearly half 
will think you don’t value them. 

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Something else

That the program is not of high quality

Likely an honest mistake, and I should
reach out again

The program/school is not equipped with
adequate support services

That I am not a priority/important to that
program/school

Graduate Undergraduate

Source: 2024 Online Student Recruitment Report, RNL. To be published May 1, 2024. 
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Adult students will enroll in more expensive programs, 
most frequently when they are flexible. 
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Online students expect a speedy admissions (and apply to 
more than 1 program). 

Students (both young or old) 
expect response times akin to any 
other service they access. 
Responding within minutes (or 
hours) is essential in both 
satisfying the student AND 
ensuring they have a positive 
attitude about your program. This 
significantly increases the 
likelihood of enrollment. 

Source: 2022 Online Student Recruitment Report, RNL. 

Expected Admissions Timeline

11% 15%

34% 29%

30% 27%

18% 19%

5% 7%

0%
10%
20%
30%
40%
50%
60%
70%
80%
90%

100%

Undergrad. Graduate

Within 24 hours 1-3 days 4-7 days

7-14 days 14-21 days Longer than 21 days

One 
Week
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Definitely

Very likely

Likely

Not likely

No

Why is all of this SO important? 

Source: 2022 Online Student Recruitment Report, RNL

Likelihood of Enrolling:
First Program to Respond 

Likelihood of Enrolling:
First Program to Admit

Definitely

Very likely

Likely

Not likely

No
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RNL’s 2024 Online Student Recruitment 
Report will be published May 1.

Scan this QR code to
sign up to get early 
access to our 2024 
online student survey 
findings.   

Get early access to RNL’s 
upcoming research

Online
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Thank You
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Additional Data Points
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Student Expectations have shifted. Are you ready? 

Need for 
speed

Rise in 
consumer 

mentalities 

“Me”centric 
view of the 

world

Meaningful 
connections
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1, 
33%

2, 
40%

3, 
17%

4 or 
more, 
10%

You are actively competing with more than inertia for 
graduate students. 

1, 
24%

2, 
44%

3 or 
more, 
33%

2021


